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3. 

Elements or Factors Affecting Marketing Mix 

 (Quantity of Production)

 (Cost of Production)

 (Market Demand) 

A.  

B. 

C. 

 (Competitor’s Action and 

Reactions) 
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 (Change in 

Purchasing Power or Behaviour of the Customers) 

 (Change in Company Desires) 

 (Advertising and Distribution Factors) 

 (Full Utilization of Marketing 

Capacity) 
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 (Use of Residuals) 

 (Goodwill of the Company) 
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